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Phil Sikora, this year's Employee 
Club President, is committed to 
making the 1982 Employee's Club 
activities the best ever. He and the 
other three officers, Kubi Keyes, 
Vice President, Pat Bisson, secretary 
and Vickie Strickland, Treasurer 
will, of course, need your support in 
order to successfully meet that 
commitment. 
'The success of every program 
supported by the Employees' Club," 
Phil mentioned, "is directly related 
to the amount of volunteer 
support it receives. We hope," he 
continued, "to have employees who 
are interested in a particular activity 
help organize and run that program. 
Even if an employee cannot 
volunteer to coordinate an entire 
activity, he can volunteer his or her 
help as an Employees' Club Booster." 
"In the past," Phil said, "we 
usually had only one or two 
Boosters on each floor. We really 
want as many employees as 
possible to become active Boosters. 
Even if an employee's floor already 
has a Booster - we still would like 
others to volunteer," Phil emohasized. 
What's New in '82? 
A major goal of the 1982 
Employees' Club is to provide each 
employee with an opportunity to 
participate in an activity or sport 
suited to his or her particular 
interests. 
In addition to the following 
activities, the Employees' Club 
officers intend to promote a number 
of new programs. Exactly what 
those new programs will be depends 
on employee response to an 
upcoming Employees' Club Activity 
Survey. Be sure to make your 
preference known. 




Valentine Decorating Contest 
Bowling Leagues 
Kitchen Arts Competition 
Softball Leagues (men & Wom�n) 
Golf League 
Volleyball - Intramural League 
Superstars Competition 
Roller Skating Parties 
Putt Putt Tournament 
Christmas Paper Gift Wrapping 
Offer 
Annual Variety Show 
A n n u a l  S c h r o d e r  G o l f  
Tournament 
Garage Sales (2) 
Christmas Decorating Contest 
Arts & Crafts Show 
Thanksgiving Basket Drive 
Turkey Raffle 
Southeast Reginal Softball 
Tournament 
South Carolina 
"Toys for Tots" Drive 
Swap Shop 
River Run 
Possible New Activities for 1982 
* More inexpensive employee trips. 
A float trip down Florida's 
ltchitucknee River for example. 
* An employee Theatre Group 
* A "Dress Day" (on Halloween for 
instance) where all employees 
are allowd to wear a certain type 
of outfit. 
* More events in the Plan's patio 
area similar to the United Way 
Bazaar held in 1981. 
Two Employees' Babies 
Make News 
Erin Christmas, Marketing, 
delivered a 7 lb. 2½ oz: daughter 
named Amanda. Amanda Christmas 
arrived Christmas Day. Having a 
little Christmas on Christmas Day 
appealed to the Florida Times Union 
which ran a picture of mother and 
child. We kind of like the idea too. 
Jo Detoro, Group Enrollment, 
gave birth to the first 1982 baby in 
Clay County. Baby Mikal Allen 
weighed in at 7 lbs. 8½ oz. on 
January 1st at 9:35 p.m. For this 
distinction, mother and baby had 
their picture in the Clay Today 
newspaper and the parents were the 
recipients of numerous gifts. 
Employees'Club Events 
Planned for February 
and March, 1982 
1. Blue Cross "Teamen Night" -
Feb. 9th. 
2. Annual Kitchen Arts Competition 
3. Valentine Door Decorating Contest. 
4. Organization of upcoming Mens 
and Womens Softball leagues. 
5. Initial Planning for 1982's first 
employee Golf Tournament. 
6. "Circus Night" - Feb. 4th and 6th. 
Discount tickets to Barnum and 
· Bailey circus in the Jacksonville 
Coliseum. 
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program a thing of the past? 
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Repositioning the Competition 
Advertising Campaign 
Aimed at Group Market 
Scheduled for a three month run, or flight 
as it is referred to in advertising circles, the 
Marketing Division, through a newspaper 
advertising campaign, intends to make 
Floridians who don't have Blue Cross and 
Blue Shield think about their present 
coverage. Is it good? Is it good enough? 
"Basically the purpose of the campaign is 
to get employers to become aware of the 
difference in Blue Cross and Blue Shield 
coverage and other health insurance carriers," 
says Roy Fouts, Marketing Advertising 
Manager. "Instead of attempting to position 
Blue Cross and Blue Shield in the market 
place, we are trying to reposition our 
competition." 
This advertising technique has been used in 
numerous industries. You have seen it on TV 
but probably have not been aware of it. The 
competitive battle between Bayer Asprin, 
Tylonol and Bufferin is a good example. 
Three advertisements make up the series. 
They will run starting in late February in ten 
to twelve markets throughout Florida and are 
scheduled to appear alternately in the 
business and first news section of the 
newspapers. Each advertisement will carry the 
local branch office address and phone 
number. 
Roy Fouts 
While the campaign is limited to 
newspapers, Fouts explains, "additional 
dimension has been created through 
collatorial promotional programs." A sales 
brochure using the same art work and much 
of the same selling copy is being developed 
Does your group insurance program 
seem like it was designed for 
___ someone else? 
� ) ; II appears as� some a:xnpcrrues go by --= thep1uJcooi:tiylha1oneS1Zeblsall 
� Noltrue .:::== Thaf"s why a1 Blue Groos and Blue = ShJeld ol Flonda. we oUer a number 
( � 
ol a:iverages And a number ot ways 
( 
'61 to lmance them Well design a broad-.=- benefit group insurance program tha1 - meets your spealic needs And then 
= "· ;-- , ./ ==. ,-i .,, ��1,1 ...,.� / 
·'� 
we·u continue lo upda1e lha1 progrom 
based on your company's current 
Sltua'tlOn 
Plus. we·u give you the land ol per­
sonal ser-nce yo1id expec1 IJ1Jm the 
sta1e·s largest health insurer 
So conlacl your Blue Gra,; ord Blue 
ShJeld represenlabve we·u help you 
tlnd a group insurance program tha1·s 
modeloryou 
. Blue Shield 
• V, Blue Cross 
. OI F10,,da 
and will be made available to the sales force 
to use as a leave-behind piece when they 
make their sales calls. A collateral flip chart 
presentation is also being made available to 
the sales force to assist them when making 
executive presentations to group prospects. 
Thirdly, Fouts reports that the same art work 
and messages are being incorporated into 
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Employees To Be Surveyed 
On Customer Service 
A corporate-wide effort will be kicking off this 
week to gather opinions of all Plan employees on 
customer service problems. Customer Relations 
Project Manager, Barbara Hoffman says th is 
survey will be aimed at identifying the corporate 
policies, practices and procedures which may be 
preventing us from providing superior customer 
service. 
Barbara, formerly with the Office of Beneficiary 
Services, Health Care Financing Administration 
in Baltimore, Maryland, joined Blue Cross and 
Barbara Hoffman 
Blue Shield in October, 1981, and is managing the 
Superior Customer Service Project. 
"We are a service organization," says Barbara, 
and everyone in the company plays a role in 
determining the quality of the service we deliver. 
We feel it is important for all employees to share 
with us what they see as the greatest barriers to 
providing good customer service." 
According to Barbara, home office personnel 
will be surveyed by one of two methods. 
Approximately 1500 employees in Customer 
Relations, Claims, Professional/Provider 
Relations, Marketing and Medicare A and B will 
be surveyed in group meetings beginning 
February 2. Other home office personnel not 
involved in direct service delivery will receive a 
questionnaire through the mail on February 2/3. 
Branch office personnel will not be surveyed in 
the initial phase of this project because their 
opinions have been gathered through other 
recent corporate activities. 
The research results will be tabulated and 
analyzed with assistance from Corporate 
Research. Customer Relations will review the 
results and wherever possible develop corrective 
action recommmendations to address the issues 
raised. 
We ask all employees to be open and honest 
when they respond to the survey," said Barbara. 
"The corporation is making a major commitment 
to improving the level of our customer service. It 
is essential that as a first step, we identify through 
the help of our employees, those factors which 
may be creating problems. Through this 
identification proce_ss we can begin to develop 
programs to address the concerns raised by our 
customers." 
direct mai I pieces that the sales person can 
use in numerous selling strategies. 
"In essence," says Fouts, "this is a mini 
spring campaign. We are currently doing an 
extensive research program from which future 
advertising strategies and campaign themes 
will be developed for more intensive 
advertising efforts." 
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Effective January 1st 
TWO NEW SENIOR 
VICE PRESIDENTS NAMED 
Michael Cascone, formerly Senior Vice 
President of Health Industry Services Division 
has been named Senior Vice President of the 
Marketing Division. A native of Jacksonville and a 
graduate of Jacksonville University, Cascone has 
been with the Plan 13 years. These years have 
given him wide experience in many operational 
areas of the Plan. He first worked as an analyst, 
then became Manager of the Medical Department, 
the Director of Medicare Part B Claims. In 1979 
he was appointed Vice President of Blue Cross 
and Blue Shield Claims and in 1980 he was 
appointed Senior Vice President, Health 
Industry Services. 
Frank Greaney who came with the Plan last 
July as Vice President, Cost Containment, has 
been promoted to Senior Vice President of Health 
Industry Services. Greaney has spent his entire 
career in the health care industry. A native of 
Connecticut, he holds a Bachelor's Degree from 
Fairfield Connecticut University and a Master's 
Degree in Public Health Administration from the 
Yale University School of Medicine. Greaney held 
the position of Assistant Director for the Saint 
Francis Hospital and Medical Center in Hartford 
Conn., before moving to Virginia to become 
Administrator of Maryview Hospital in 
Portsmouth, the position he held until he came to 
Blue Cross and Blue Shield of Florida. 
Frank Greaney Michael Cascone 
In-House Printing 
Capabilities Expanded 
Seventy Per Cent 
If someone asked you to direct them to the 
nearest Heidelberg Druckmaschine, what 
would you do? You would be correct in 
directing them to John L. Bentley, Manager of 
the Florida Plan's Printing and Reprographics 
Department. 
The Heidelberg Druckmaschine is a highly 
sophisticated, army tank sized (7½ ton) 
printing press purchased recently from the 
centuries old Heidelberg Corporation of West 
Germany. 
Known simply as "The Heidelberg," it cost 
over $150,000 and is referred to as "The 
Cadillac" of printing presses. This gigantic 
piece of steel is the hub of a new program 
designed to increase the Florida Plan's in­
house printing capabilities by over 70%. 
According to Bentley, the Plan invested a 
total of $216,000 in new reprographic 
equipment (in addition to the press) including 
a high speed, computerized Polar-Mohr paper 
cutter, a new A.B. Dick 11x17 printing press, 
and an automated film processor - all to be 
used in close conjunction with "The 
Heidelberg." Additionally, Bentley said, four 
new positions are being created in our area to 
operate the new equipment. 
"By making this investment now," Bentley 
stated, "we will be able to expand the Print 
Shop's production by reducing significantly 
the amount of dollars spent by the Plan for 
commercial printing services. We expect this 
new equipment to pay for itself in 
approximately 28 months." 
Much of this equipment was purchased in 
order to support the department's annual 35 
million "impression" capability. (Printing 
volumes are measured by the number of 
"impressions" produced in a given amount of 
time. ) The Polar-Mohr paper cutter can be 
programmed to reset itself automatically in 
order to make several paper cuts over and 
over again. While the older model "Challenge 
Paper Cutter" must be reset for every cut. 
"When you have a printing press that 
produces more volume than can be cut, 
folded, or bound in a reasonable time, you 
end up with an unwelcomed backlog. We 
have to 75e able to keep our operations up 
with "The Heidelberg." Bentley stated, "That 
way - with all of our equipment and 
personnel supporting each other, we will be 
able to produce more different types of 
printed matter, as well as improve the quality 
of the jobs we do." 
This publication, "Profile," is an example of 
a job previously printed at a commercial printer, 
but soon to be produced in-house. "Before 
'The Heidelberg' was bought, we could not 
print on paper that was larger than 11" x 17"," 
according to Bentley. "The Heidelberg", 
however can print on paper stock up to 25½" 
x 19". That's quite an increase in capability. 
Bentley doesn't plan to stop with these 
additions. Studies will be conducted to verify 
the high quantity/quality results from the new 
equipment and start printing our own 
continuous forms for instance. "Remember" 
he continued, "the Plan is actually saving 
money by expanding in this area. What we 
pay today will pay us back for many years to 
come." 
Learning the Heidelberg 
Jim Spears, a Georgia boy working for a 
centuries old German company, certainly 
knows a lot more about printing presses than 
most people. He knows so much, in fact, that 
Heidelberg Corporation lets him teach their 
customers how to operate and maintain some 
of the most famous printing presses ever 
manufactured. 
When the Florida Plan received their new 
Heidelberg press this January, Jim Spears 
came along with it on a four-day visit to the 
Plan's Printing and Reprographics 
Department. During his stay he taught Andy 
Green and John Winslow - two of the Plan's 
most experienced press operators - literally 
how to take "The Heidelberg" apart and put it 
back together again. 
"Heidelberg," according to Jim, "is a very, 
very old printing press manufacturer that has 
roots stretching back to Gutenberg, the 
inventor of the first movable type printing 
press. " Although Jim works out of the firm's 
Atlanta office, Heidelberg Corporation is 
actually based in West Germany. 
"The Plan's new press," Jim continued, "is 
our best selling, one-man, high speed, 
compact two-color offset printing press. 
Unlike the 'Letterpress' equipment used prior 
to about 1965, this new press is similar to the 
ones used today by some of the best printing 
outfits in the world." 
"Although it's sometimes hard to teach 
operators the ins and outs of these presses," 
Jim pointed out, "Andy and John are both 
experienced pressmen, and they were a 
pleasure to teach. They caught on quickly 
and I'm more than sure that they will put your 
new Heidelberg press to good use right from 
the start. " 
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Experienced press operators Andy Green (left) and John Winslow (right), learn the 
intricacies of operating the new "Heidelberg". 
Blue Cross and Blue Shield Night 
at the Teamen's Game - Feb. 9 
• Discounted tickets - $1.00 off* 
$5.00 adults 
$3.00 children 
• Reserved seating for employees and their families 
• Half time soccer game between the new Blue Cross and 
Blue Shield team and the Independent Life team. 
• The Teamen play Toronto 
*Tickets available from the Employee Club 
Boosters on your floor Robert Babadi, soccer coach 
Employees Reap Rewards 
From Suggestions 
Jeanie Gilreath in the Human Resources 
Division gets a lot of good ideas - though 
not always her own. Jeanie coordinates ideas 
submitted for the Employee Suggestion 
Award Program. 
A total of twenty-one employee suggestions 
were implemented in 1981, with corporate 
savings of approximately $33,000. Many 
suggestions submitted involved elimination or 
modification of forms the company uses. 
Jeanie said, "some ideas received are on the 
surface, very simple, yet result in a significant 
savings to the company." 
Jeannie Gilreath 
One example of a simple idea turned 
profitable involved R_ichard Harp, Records 
Retention Department. Richard suggested we 
"recover and reuse" all records boxes instead 
of discarding them once the information 
contained becomes obsolete. The company 
now saves approximately $7,000 per year in 
this process. Richard received $700 for his idea. 
Susan Ashely, an accounting analyst, 
Cashiers Department, received $693 for her 
suggestion that we use the EOB that's 
returned with the check as a base to enter on 
the CRT instead of first completing a 
Correspondence Adjustment Re-qaest form. 
Eliminating the need to enter information of 
the form and then into the CRT will save the 
company approximately $7,000 annually. 
The Suggestion Awards Program, in 
existence since 1969, was developed to 
promote incentive for ideas, submitted by 
non-supervisory employees, that result in 
improved service, cost reductions or 
elimination of potential safety hazards. 
Upon receipt of the suggestion form, a 
determination is made as to the eligibility of 
the suggestion and the person submitting it. 
Then the suggestion is logged, dated, and 
forwarded to appropriate management for 
merit consideration. If accepted, a cost 
analysis is done and it is sent to the 
appropriate Senior Vice-President for final 
approval. Upon implementation of the 
suggestion, the employee will receive a check 
for 10% of the annual gross savings. 
SUGGESTION PROGRAM RULES 
• Who May Submit Suggestions? 
All Employees 
• Who Is Eligible for Cash Awards? 
N o n - e x e m p t  p e r s o n n e l / b e l o w 
supervisory level 
• Suggestions Eligible for Cash Awards 
Increased efficiency, waste elimination, 
safety improvement 
• Suggestions Not Eligible for Cash 
Awards 
Ineligible participants' suggestions 
Duplicate suggestions or those already 
being considered 
Compensation and Benefits 
Employees' Club Activities 
Routine Maintenance 
Organizational Policy matters 
Matters governed by contracts 
• Award Structure for Approved Suggestions 
Tangible benefits - 100/oof annual gross 
savings Minimum award $10 - Maximum 
award $1,000 
Intangible benefits - $10 unless 
otherwise determined for ideas 
generating immeasurable savings 
Blue Cross and Blue Shield Management 
retains the exclusive right to determine the 
amount of award for approved suggestion. All 
decisions are final, however, an employee 
may request to reopen a suggestion for 
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Today c igarette smok ing is  the s ing le  most 
i m portant env i ron mental factor contri b ut ing  
to prematu re death .  A l though f i nal f ig u res 
aren ' t  yet avai lable ,  it 's projected that about 
1 22 ,000 Amer icans were d iag nosed as havi ng 
lung cancer - and approxi mately  80 percent 
of al l l u ng cancer  i s  caused by smok i ng .  
There is  a lot o f  ta l k  about cancer and  what 
causes it, yet many peo ple don 't understand 
what it actual ly is .  N ormal ce l ls make up the 
body and reprod uce themselves dai ly to 
repai r worn-out t issues and i nj u ries, and to 
al low for g rowth .  Occasional ly, certai n ce l ls 
u ndergo an abnormal change: they beg i n  to 
prod uce at an u ncontro l lable rate, and they 
beg i n  to spread . As these cel l s  m u lt i p ly ,  they 
g row i nto masses of t issue referred to as 
tumors. As cancer g rows, it i nvades and 
dest roys no rmal t issues ;  as the ce l l s spread , 
the compl�xity of t reat ing  them becomes 
g reater. 
L u ng cancer  i s  parti cu larly ser ious,  because 
u n l i ke  many other cancers, by the t i me i t  is 
d iag nosed , most cases have become 
i nc u rab le . A l though  su rgery is  the p ri mary 
t reatment for l u ng cancer, one-th i rd of al l l u ng 
cancers experience a spread afterwards, 
necess itat ing  t reatment by rad iat ion and 
chemotherapy. After al l th is ,  on ly 1 0  percent 
of al l l u n g  cancer  pat ients l i ve f ive or  more 
years from the t i me of d iag nos is .  
Yo u may be ask i n g ,  "What i f  I q u i t now -
do I sti l l  ru n the r isk  of deve lop ing cancer?" 
I t's  never too late to stop .  I f  a smoker q u its 
early in the phase of p re-cancerous  cel u lar 
change,  the damaged l i n i ng of the l u n g  often 
returns to normal . But i f  smok ing  cont i nues, 
the abnormal cel l g rowth may lead to cancer.  
The sooner you q u i t, the better off you w i l l  
be .  The  r i s k  o f  death f rom l u ng cancer 
decreases at a rat io  p roprot ionate to the 
n u m ber  of years s i nce q u i tti ng smok i ng .  
L u ng cancer does have some early warn i ng  
s ignals - a persi stent cou g h ,  reoccu rr i ng  
attacks of pneumon ia o r  b ronch i t is ,  and chest 
pai n .  It is i m portant to be aware of these, 
because most l u n g  cancers which are caused 
by c igarette smok ing  can be prevented . 
Overal l ,  about 1 34 ,000 people with cancer 
d ied in 1 981  who m ight have been saved 
th rough  ear ly d iag nos is and prompt 
treatment .  
Cancer i sn 't the on ly s ide-effect of smok i ng ;  
and  smokers aren 't t he  on ly ones who  suffe r 
adverse resu lts fro m the habit .  The i l l  effects 
of smok ing  also affect the fetus  of mothers 
who smoke .  The S u rgeon General 's report 
l i n ks maternal smok i n g  d i rectly to sti l l b i rths ,  
i ncreased deaths among newborns and low 
b i rth weigh t  - and low b i rth wei g ht i n  t u rn 
can damage a ch i l d 's  physical and emot ional 
devel opment.  A l though potent ial harm to 
smokers remai ns the strongest motivat ion  fo r 
q u itt i ng ,  concern is g rowi ng about the 
hazard s posed to spouses and ch i l d ren of  
smokers .  
Smok ing  also p lays a cr i t ical ro le in  
1 000 Phone Ca l ls Produce Survey 
Energy costs, i nflation  and  health care 
expenses are the b iggest concerns among 
F lor id ians today accord i ng to a statewide 
su rvey recently completed by the F lq,rida ,_ 
Plan . 
The telephone study of 1 ,000 people was 
conducted by S u ncoast Op in ion  S u rveys of 
St. Petersburg and was desig ned to determ i ne 
pub l ic att i tudes toward heal th care costs, 
health i nsu rance compan ies general ly and 
toward B l ue C ross and B l ue S h ie l d .  
T h e  su rvey fi nd i ngs p u t  t h e  cost o f  energy 
and i nf lat ion ahead of health care expenses i n  
the i r l i st o f  concerns .  The resu lts showed that 
68% of those pol l ed bel i eve they are affected 
a g reat deal by the cost of energy, 66% by 
i nf lat ion  and 45% by health and med ical 
expenses. I n  contrast, on ly 27% of the 
F lor id ians su rveyed said they are serious ly 
i m pacted by cr ime and 1 7% by po l l ut ion .  
The su rvey fou nd that 60% of  the F lori d ians 
pol led bel ieve heal th care costs have r isen 
faster than other maj o r  expenses d u ri n g  
recent years. H osp i tals a n d  doctors are seen 
as the pr i mary contr ib utors to the rise. 
Mark Stel macher,  Manager of Corporate 
Com m u n i cations  Research sai d ,  "The su rvey 
was p ri mari ly comm iss ioned to bu i l d  an 
u nderstand i n g  of how we can bette r 
com m u n icate with the peop le  we serve. I n  
add i t ion ,  we are v i tal ly concerned about the 
att i tudes of our  customers and the publ i c ,  and 
how we m i g ht obtai n thei r hel p i n  contai n i n g  
t h e  costs o f  health and medical care i n  
F lor i da. " 
Mark Stelmacher 
When asked who is  contr i b ut ing  to r is i ng 
health and med ica l  care costs, F lor id ians p lace 
most of the b lame on hospitals (47%) and 
doctors (46%) . The su rvey resu l ts showed that 
on ly 1 6% of those pol led felt that i nd i v idual 
pat ients cou ld  do the most to keep down 
health care costs. 
F lo r id ians stated that government  and 
doctors could do  the most to control  costs. I n  
add i t ion ,  on ly  8% of those respond ing  said  
there is  some group  or  organ izat ion i n  F lo rida 
work i ng on contro l l i n g  health care costs. Of 
more s i gn i fi cance i s  the fact that F l or id ians 
aren ' t  aware that B lue C ross and B lue S h ie ld  
o f  F lo ri da i s  work i ng  on cost contai n ment 
p rograms such as the Prospect i ve Charge 
Payment Prog ram . 
"These resu lts demonstrate a need for 
i m proved consu mer ed ucat ion , "  Ste l macher  
sai d .  "We know that l i festy le  hab i ts have a 
s ign i f icant i m pact on  an i n d iv idual 's med ical  
expenses. We need to do  a bette r job  
com m u n i cati n g  th i s  fact, and  i n  encou rag i n g  
people t o  jo i n  us  i n  batt l i ng r i s ing  costs ."  
In  terms of i ns u rance rates, the pol l  showed 
that 76% of al l F lo rid ians do not c learly 
u n derstand the role of the State's I nsu rance 
Department .  The Department oversees rates, 
serv ices and operat ions of pr ivate i nsu rance 
carr iers ,  and nonprofit i n s u rance compan ies 
l i ke B lue  C ross and B l ue S h ie ld .  
Among  the  pol l 's  other f i nd i ngs, 80% of  the 
F lor id ians su rveyed fe l t  pos i t ively toward B l ue  
C ross and  B l ue  Sh ie ld ,  Ste l macher  stated .  
"The company's b iggest boosters were its 
customers, fo l l owed by the you ngest po l led 
g roup ,  those 1 8  to 34 years old who were a 
cross sect ion of su bscr ibers and non­
su bscr ibe rs ."  
Medicare, especial ly as i t  relates to B l ue 
C ross and B l u e  Sh ie ld ,  i s  a confus i ng issue to 
those who have i t ,  o r  are e l ig ib le  fo r i t  - as 
wel l  as to those who are too you ng for i t .  
Most people su rveyed were u ncertai n whether  
Med icare i s  ad m i n istered by the govern ment 
o r  a pr ivate company. In  fact, on ly  a smal l 
port ion  of the respondents k new that B l ue 
C ross and B lue Sh ie ld  ad m i n i sters Med i care 
th roughout most of F lo r ida .  
"The su rvey resu l ts wi l l  he l p us recogn ize 
areas in wh ich the p ubl ic shou ld  be i nformed 
about B lue  C ross and B l ue Sh ie ld and about 
health care i ssues, " said Ste l macher. "We 
plan to deve lop  ed ucat i onal themes ai med at 
i nform ing  the pub l i c  about what is be i n g  done 
to  contai n health care costs, and in  en l i st i ng 
the publ i c's he l p to red uce expenses 
th roughout  the health care system . "  
coronary heart d i sease - the poss i b le  cause 
bei ng a constr ict ion  of the arter ies caused by 
n icoti n e  i n haled in c igarettes. Th i s  means the  
arter ies carry less b lood to the heart and t h us 
damage the t i ssue .  And even though some 
effects - ch ron ic  cou g h ,  s i n us congest ion ,  
fat ig ue,  and  shortness of breath - aren't  l i fe­
th reate n i n g ,  they can make your  l i fe a lot less 
enjoyab le .  
"So far, so good ," you may be say ing ,  "but  
how wi l l  al l t h i s  i nformat ion he lp  me q u i t 
smok ing?"  For  some peop le ,  i nc reas ing  the i r  
level o f  knowledge about t h e  hazards of 
smok ing  is  enough  of an i ncent ive to stop .  
But  fo r most, i nformat ion  al one doesn 't hel p 
ease the pai ns of n icot i ne withd rawal . 
Smokers are al l i nd i vi d uals,  and what wo rks 
fo r one may be of l i tt le assi stance to another .  
Some swear by the "co ld tu rkey" approac h ;  
others suggest a g rad ual cutti ng down.  
Here are some ways -to start q u i tt i ng :  
• Keep a dai ly record of the t i mes you smoke 
d u ri n g  the day. 
• Become aware of the t i mes you most 
freq uently smoke ,  and try to ove rcome 
those with other  act iv i t ies.  For exam ple ,  
i ndu lge i n  some exercise,  wh ich seems to 
c u rb the desi re to smoke .  Ask you rse l f  after 
you l i g ht u p , "Do I rea l ly want th i s  c igarette, 
or am I j ust act i ng  out of habit?" 
• Find a method you can l i ve with 
remember, each smoker i s  d i fferent !  
Roving Reporter 
Editor's Note: Since Profile is an employee 
publication, we wanted to see what employees 





"Good . I l i ke , to k now 
where the company i s  
go ing ; not  o n ly for my  
own  k nowledge,  bu t  
because i t  he lps me do  
my job better. " Profi le" 
p rov ides me with m uc h  of that knowledge.  
Neverthe less ,  there are st i l l  some add i t ional 
th i ngs  I wou ld l i ke  to see each month .  M o re about 
the i n d iv idua l  employees wou ld be n ice ,  and 
maybe a spot l i ght on  one  of our  off icers every 
now and then ." 
Debbie Barbee -
Clerk, Group 
Enrol lment and Bil l ing 
"I l i ke  i t  genera l ly, but I 'd 
l i ke to see m o re about 
what's going on  in the 
com pany rather  than 
what's go ing o n  with the  
com pany. A lot of stuff 
I 've read i n  "Prof i l e" 
recent ly I cou ld  have read i n  the T i mes- U n i on .  We 
need more personal t h i ngs." 
Tom Johnston -
Systems Control Analyst, 
Technical Support " I t's  a 
g ood way to let 
emp loyees k n ow what 's 
going on i n  the company. 
A necessary med i u m  fo r 
emp loyee i nformatio n .  I ,  
personal ly ,  l i ke the parts 
best where " Profi le"  
tal ks  about  the var ious activ i t ies that the 
employees are involved with in  add it ion to the i r  jobs ." 
Joe Girouex -
Supervisor, Stock & 
Warehouse " I  feel that i t  
i s  be i ng used to j ust i fy 
many of the p rojects that 
the company is d o i n g ,  
rather  than concentrating 
on  i tems of a m o re 
general  i n te rest to 
e m ployees . I t  shou ld  
tal k  more about what i nd iv idual e m p l oyees a re 




"I l i ke it .  I espec ial ly 
l i ked some of the 
i nte rviews - l i ke the one 
with Mr .  Lewis regard i n g  
t h e  South F lorida 
Project. I n  my Department 
we get o u r  hand s  i n  so 
many d i fferen t  th i ng s  we can apprec iate any 
i n fo rmation  that " Prof i le" com m u n i cates to us . " 




Phil Sikora, this year's Employee 
Club President, is committed to 
making the 1982 Employee's Club 
activities the best ever. He and the 
other three officers, Kubi Keyes, 
Vice President, Pat Bisson, secretary 
and Vickie Strickland, Treasurer 
will, of course, need your support in 
order to successfully meet that 
commitment. 
'The success of every program 
supported by the Employees' Club," 
Phil mentioned, "is directly related 
to the amount of volunteer 
support it receives. We hope," he 
continued, "to have employees who 
are interested in a particular activity 
help organize and run that program. 
Even if an employee cannot 
volunteer to coordinate an entire 
activity, he can volunteer his or her 
help as an Employees' Club Booster." 
"In the past," Phil said, "we 
usually had only one or two 
Boosters on each floor. We really 
want as many employees as 
possible to become active Boosters. 
Even if an employee's floor already 
has a Booster - we still would like 
others to volunteer," Phil emohasized. 
What's New in '82? 
A major goal of the 1982 
Employees' Club is to provide each 
employee with an opportunity to 
participate in an activity or sport 
suited to his or her particular 
interests. 
In addition to the following 
activities, the Employees' Club 
officers intend to promote a number 
of new programs. Exactly what 
those new programs will be depends 
on employee response to an 
upcoming Employees' Club Activity 
Survey. Be sure to make your 
preference known. 




Valentine Decorating Contest 
Bowling Leagues 
Kitchen Arts Competition 
Softball Leagues (men & Wom�n) 
Golf League 
Volleyball - Intramural League 
Superstars Competition 
Roller Skating Parties 
Putt Putt Tournament 
Christmas Paper Gift Wrapping 
Offer 
Annual Variety Show 
A n n u a l  S c h r o d e r  G o l f  
Tournament 
Garage Sales (2) 
Christmas Decorating Contest 
Arts & Crafts Show 
Thanksgiving Basket Drive 
Turkey Raffle 
Southeast Reginal Softball 
Tournament 
South Carolina 
"Toys for Tots" Drive 
Swap Shop 
River Run 
Possible New Activities for 1982 
* More inexpensive employee trips. 
A float trip down Florida's 
ltchitucknee River for example. 
* An employee Theatre Group 
* A "Dress Day" (on Halloween for 
instance) where all employees 
are allowd to wear a certain type 
of outfit. 
* More events in the Plan's patio 
area similar to the United Way 
Bazaar held in 1981. 
Two Employees' Babies 
Make News 
Erin Christmas, Marketing, 
delivered a 7 lb. 2½ oz: daughter 
named Amanda. Amanda Christmas 
arrived Christmas Day. Having a 
little Christmas on Christmas Day 
appealed to the Florida Times Union 
which ran a picture of mother and 
child. We kind of like the idea too. 
Jo Detoro, Group Enrollment, 
gave birth to the first 1982 baby in 
Clay County. Baby Mikal Allen 
weighed in at 7 lbs. 8½ oz. on 
January 1st at 9:35 p.m. For this 
distinction, mother and baby had 
their picture in the Clay Today 
newspaper and the parents were the 
recipients of numerous gifts. 
Employees'Club Events 
Planned for February 
and March, 1982 
1. Blue Cross "Teamen Night" -
Feb. 9th. 
2. Annual Kitchen Arts Competition 
3. Valentine Door Decorating Contest. 
4. Organization of upcoming Mens 
and Womens Softball leagues. 
5. Initial Planning for 1982's first 
employee Golf Tournament. 
6. "Circus Night" - Feb. 4th and 6th. 
Discount tickets to Barnum and 
· Bailey circus in the Jacksonville 
Coliseum. 
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Is your present group insurance 
program a thing of the past? 
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paying less for group insurance 
er n, I ,a. 
is because you're getting less. 
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